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Department Store Division  

16 department stores and 14 other 

stores in 4 countries; 3 online stores  

686 stores  in 16 countries  

( Lindex 476, Seppälä 210);  
2 online stores  

Stockmann in brief  
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Fashion Chain Division  

Å International multichannel 
retailer founded in 1862  

ÅPreliminary revenue in 2013 
approx. EUR 2 037 million  

ÅApprox. 60 000 shareholders 
on Nasdaq  OMX Helsinki  
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Over 700 stores in 16 countries,  
operations in 21 countries  
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RUSSIA  

FINLAND  

SWEDEN 
NORWAY 

ESTONIA  

LATVIA  
LITHUANIA  

CZECH 
REPUBLIC 

SLOVAKIA  

BOSNIA AND 
HERZEGOVINA  

SAUDIARABIA  UNITED ARAB  
EMIRATES 

CHINA  

INDIA  

BANGLADESH 

PAKISTAN  

POLAND 

TURKEY 

ICELAND 

CROATIA  
SERBIA  

Department Store Division, Lindex and Seppälä  
 

Lindex and Seppälä  
 

Group ôs purchasing offices  

Finland
48%

Sweden and Norway
26%

Russia
17%

Baltic countries and 
Central Europe

9%

Revenue by market in 2013  



Strategy and financial targets  
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Stockmann Groupôs strategy and financial targets 
updated in summer 2013  

ÅAiming to continue profitable 
growth  

ÅLong -term financial targets 
replaced with new medium -
term targets, to be reached by 
the end of 2016  

ÅFocus on improving profitability 
and return on capital employed 
(ROCE)  

ÅMore efficient use of capital: 
capital expenditure to stay at a 
low level in 2014 and 2015  
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Financial targets 2016  

ÅReturn on capital  
employed: 10%  

ÅOperating profit  
margin: 7%  

ÅSales growth: above 
industry average  

ÅEquity ratio: 40%  



Maturity structure of interest -bearing liabilities  

ÅEUR 700 million new committed credit facilities,  
of which EUR 300 million undrawn, due in February 2019  

ÅEUR 150 million bond due in March 2018  
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EUR mill.

Pro forma after refinancing  
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Strategic focus areas  

Operations in Russia  

Multichannel retailing  

Renewing store network  
(Department store renovations, Lindex franchising)  

Seppªlªôs turnaround 

Efficient processes and systems  
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Nevsky Centre in St Petersburg  

ÅShopping centre  with a total 
space of approx. 100 000 sqm  

ÅRussiaôs largest Stockmann 
department store and over 80 
other tenants  

ÅEvaluation of the commercial 
value carried out in 2013  

Stockmann will continue under the 
current operating model for the 

time being  

ÅPromising outlook  

Rental income from existing 

tenants increasing  

Number of visitors and utilisation 
rate of parking facilities growing  

Constantly improving tenant mix  
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Current department stores in Russia  

METROPOLIS MOSCOW  MEGA EAST MOSCOW  MEGA NORTH MOSCOW  MEGA SOUTH MOSCOW  

Opened  4/2004  Opened  2/2009  Opened  2/2007  Opened  12/2004  

ROSTOKINO MOSCOW  

Opened  3/2010  Opened  11/2010  Opened  3/2011  

NEVSKY CENTRE ST. PETERSBURG EKATERINBURG 
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Renewing department stores in Finland  
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Enlargement  of the Tampere department  store  ready  in 2014  

New enlarged  Tapiola department  store   

scheduled  for 2016  

New Itis  department  store  opened in November  2013  
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Lindex expansion into China  

ÅFranchising partnership with 
Suning, one of the largest 
companies in China  

ÅThe first franchising store to 
opened in Shanghai in 9/2014  

ÅTarget to establish 100 Lindex 
stores in China between 2015 
and 2018  

ÅLindex products available also in 
Suningôs online store  
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About  Suning  

ÅEstablished in 1990  

ÅAmong TOP 50 enterprises in China  

ÅAnnual revenue approx. EUR 28.6 billion  
ÅTotal staff  approx . 180,000  

ÅOver 1 700 retail stores in over 700 cities  
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